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Let’s talk Digital Marketing.
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DIGITAL MARKETING FUNDAMENTALS

What is it?

Digital Marketing is a dynamic strategy that businesses use EARNED
to promote their products or services through various digital
channels, including social media, websites, search engines,
and email. It encompasses a range of tools and tactics

that can help create a strong online presence for a brand,
increase brand awareness, and ultimately, drive revenue.

> mentions
> backlinks

Purpose

With a touch of creativity and careful planning, businesses
can leverage the power of Digital Marketing to achieve their
business objectives and stay ahead of the competition.

So buckle up and get ready to take your brand to new heights

in the digital world! ow

>email m
> website
> organic

A comprehensive digital
strategy will use all of these
elements together to help
you get the best Return of
Investment (ROI).

To get a better understanding of the digital marketing
landscape, it helps to separate them into 3 categories:
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THIS IS AN EXAMPLE™
OF A PAID AD.

These channels reguire o buw
and businesses pay for ad space
placemant to reach a spocifiie au -

Result

By using a combination of paid,
earned, and owned media, businesses
can create a comprehensive digital
marketing strategy that helps them

, and ultimately

Paid media refers to any media that a business pays for to promote

Iits products or services. This includes paid search ads, display ads,
social media ads, paid influencer marketing and sponsored content.
These channels require a budget as businesses pay for ad space or
placement to reach a specific audience.

Earned media refers to
any media that a business
has earned through
organic means, such as
media coverage, word-
of-mouth referrals, social
media shares, reviews,
or user-generated
content. This type of
media is often driven by
brand reputation, quality
content, and customer
satisfaction.

Owned media refers to
any media that a business
owns and controls, such
as its website, blog, social
media channels, emaill
marketing lists, and other
owned digital assets. This
type of media is useful for
businesses to establish a
strong online presence,
provide valuable content
to their audience,

and engage with their
customers directly.
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OF DIGITAL
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SHORT-FORM VIDEOS

TikTok has seen a rise in popularity of short form content
and it has set a trend for digital channels across the board.
Instagram, YouTube and Facebook have all jumped on the
movement and there seems to be no sign of slowing down.
Some of the benefits of short form videos include increased
engagement, increased potential for going viral and they are
cost effective for businesses with limited marketing budgets.
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LIVESTREAMS

Livestreams have become a popular way for
businesses and creators to connect with their
audiences thanks to the pandemic accelerating

the trend of virtual events and online experiences.
Livestreams offer a level of interactivity that
traditional forms of digital marketing cannot match.
They allow viewers to ask questions and engage with
the content in real-time, providing an immediate and
personalised experience. They offer an authentic
way to showcase a brand’s personality and values
and are typically more cost effective compared

to pre-recorded videos as they require minimal
production equipment and no editing.
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CREATOR ECONOMY

The Creator Economy refers to the ecosystem of
creators, influencers, and content producers who are
monetising their skills, talents, and creativity through
digital platforms. Businesses who use content creators
are likely to see multiple benefits such as increased
authenticity and trust from customers, access to niche
audiences and higher engagement rates.

0

The Creator Economy is growing rapidly, with more
and more people seeking to turn their passion

and creativity into a full-time career. 30% of 18 to
24-year-olds and 40% of 25 to 34-year-olds consider
themselves content creators™ with these figures likely
to increase.

As technology continues to evolve, we can expect to
see new opportunities and revenue streams emerge
for creators, making the Creator Economy an exciting
and dynamic space within the digital marketing

landscape.
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SOCIAL MEDIA COMMERCE

Social media commerce is the integration
of e-commerce into social media apps,
allowing users to make purchases without
leaving the platform. This trend has
emerged due to the increasing use of
social media as a shopping tool, especially
among younger generations.

Social commerce allows businesses to
reach customers where they already
spend a lot of their time and streamline
the purchase process, resulting in higher
conversion rates. Platforms such as
Instagram, Facebook, and TikTok have
all launched features to support social
commerce, making it an exciting and
emerging trend in digital marketing.

As technology continues to evolve, we
can expect to see new opportunities and
revenue streams emerge for social media
platforms and creators, making for an
exciting and dynamic space within the
digital marketing landscape.
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“30% of 18 to 24-year-olds
and 40% of 235 to 34-year-
olds consider themselves
content creators.”

- HubSpot’s 2022 State of
Consumer Trends Report




STRATEGIES
FORSUCCESS

CONTENT IS KEY

DIVERSE YOUR EFFORTS
COLLABORATE

BE OPEN-MINDED

KEEP IT CONSISTENT

BE UNIQUE



CONTENT IS KEY 14

Content is a key component of
digital marketing because it
serves as the foundation for all
other marketing efforts.

Without quality content, your brand doesn't have an identity.
Without an identity you are unable to communicate with your audience.

To succeed in digital marketing, it's crucial to create high-quality and engaging Social media is another platform where content is king. With billions of active
content that resonates with your target audience. One effective way to do this users on various social media platforms, creating high-quality and engaging
is through written content such as blog posts, e-books, ad copy and email content has never been more critical. By consistently sharing relevant and
newsletters. To get the most out of your written content, ensure you use the valuable content, you can increase brand awareness, build a strong online
right keywords and topics that attract traffic to your website, establish your presence, and drive traffic to your website. Encourage your followers to interact
brand as an authority in your industry, and build a loyal following of readers. and share your content to expand your reach and attract new followers.
However, don't forget the power of visual content in your digital marketing As you can tell from the above, content is key. To create a successful social
strategy. Videos, infographics, and images are essential for capturing your media marketing strategy, make sure content is a top priority. You can do
audience's attention and conveying complex ideas in an easily digestible format. this by working with an in-house content team (copywriter, graphic designer,
To make your multimedia content more engaging and immersive, consider photographer/videographer, content creators) or outsourcing to an external
experimenting with different formats and topics that appeal to your target agency like UYO Collective.
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DIVERSE YOUR EFFORTS

- —

Diversify your
efforts to give
your brand the
best potential
uccess.
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In a landscape that moves so rapidly, relying on just one tactic
or channel can be risky.

Imagine you or your company did all of your marketing on TikTok...and then
the platform was suddenly shut down. You'd have to do a complete pivot and
would be frantically having to change all of your processes in a short space of
time. However, if you had a more diversified strategy that included Facebook,
Instagram, Pinterest, Search Engine Marketing and email marketing, the shut
down wouldn't have such a big impact on you or your business.

While focusing on a specific marketing channel (like TikTok) can produce
significant short-term results, it may not be sustainable in the long run.
Diversifying your efforts in digital marketing is crucial for reaching a wider
audience, building brand awareness, and driving conversions. By spreading
your marketing efforts across different channels, you can reduce your risk of
being overly reliant on a single source of traffic or revenue.

Moreover, diversifying your digital marketing efforts allows you to experiment
with new tactics and strategies that can bring in additional revenue streams.
For example, if your business primarily relies on search engine optimization
(SEO) to drive traffic to your website, diversifying your efforts by incorporating
social media marketing, email marketing, or paid advertising can help you
attract a more diverse audience and generate more leads. By diversifying
your efforts, you can also gain insights into which channels work best for

your business and adjust your strategy accordingly. In the competitive world
of digital marketing, diversification is key to staying ahead of the game and
achieving sustainable growth.



“DON'T PUT ALL
YOUR EGGS IN
ONE BASKET.”

- MIGUEL DE CERVANTES

NOW IT'S YOUR TURN:

1. What digital marketing channels do |
currently use?

2. Am | overly reliant on one channel?

3. What new digital marketing
channels can | explore?




COLLABORATE 18

Collaborate with creators and brands to
leverage their audiences and improve credibility.

Partnering with creators and brands can bring a fresh perspective to your marketing efforts and help you

reach new audiences that you may not have been able to access otherwise. Collaborating with influencers
or other creators can help you tap into their existing audiences and leverage their credibility and authority
in your industry.

Moreover, collaborating with other brands or creators can lead to more creative and innovative marketing
campaigns that capture the attention of your target audience. By combining resources and expertise,

you can create more impactful and memorable campaigns that stand out in a crowded digital landscape.
Collaborating with creators can also help you stay up-to-date with the latest trends and technologies in
your industry, as well as expand your network of professional contacts.

When choosing a collaborator, it's important to do your due diligence to ensure they will be a good partner
for your business or product. Whilst you inherit all the good parts about them, you are also taking on a
level of brand risk by being directly associated with a particular collaborator. It is important to ask yourself
the following questions... Does their brand or content align with your own brand values and message”
What is their target audience and how does it align with your own target audience” What is their level of
influence and engagement?” What is their track record for successful collaborations?

Finally, it is extremely important to have a clearly defined contract in place with your collaborator. Make
re that you are both aware of your responsibilities to each other and that you are on the same page!



NOW IT,S)YOURTURN:

1. What brands or creators have similar values to my
business and would be a good fit for a collaboration?

2. What do | need to put in our contract to ensure a
successful collaboration?

- &
5
k- 3 -
- b’ T
o . :
i
¥ ¥
J y
! L]
| I"‘-.

"GREAT DISCOVERIES AND
IMPROVEMENTS INVARIABLY
INVOLVE THE COOPERATION
OF MANY MINDS."

-ALEXANDER GRAHAM BELL




BE OPEN-MINDED

20

The world of digital marketing is
ever-evolving so it’s important to
be open-minded and adaptable

In the rapidly evolving digital landscape, it's
essential for brands to be open to change and
continually innovate and adapt their strategies
to keep up with new technologies, trends, and
consumer behaviours.

Keeping up with ever-changing digital marketing
trends requires a proactive approach and

a willingness to learn and adapt. You can do

this by following reputable publications and
thought leaders in the digital marketing space.
This can include blogs, newsletters, and social
media accounts. It's also important to continue

to experiment and test new digital marketing
strategies and tactics. Getting stuck in one way of
doing things is the downfall of a lot of businesses.

Adaptability is crucial in digital marketing
because it allows businesses to respond quickly
to changing trends and consumer behaviours.
By being able to pivot and adjust strategies

as needed, you can ensure that your business
remains relevant and effective in a rapidly evolving
digital landscape.

Sometimes it takes getting a fresh perspective to
understand your internal biases and limitations.
That may be hiring an agency such as UYO
Collective, getting feedback from customers, or
simply asking a friend outside of your business for
their input.



“THE ONLY CONSTANTIN LIFE IS CHANGE.”
- HERACLITUS

NOW IT'S YOUR TURN:

1. Am | keeping up to date with industry
trends? If not, how can | do this?

2. Am | open to trying new things? If not,
do | need talk to someone externally to
get a fresh perspective?




KEEP IT CONSISTENT
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Get clear on
who you are
and keep it
consistent.

fyou are constantly jumping around
with different fonts, colours, graphics,
tyles and trends, your audience will
ely feel as confused as you do.

Consistency in branding is crucial for
digital marketing success. It helps to
establish a strong brand identity and
creates a sense of familiarity and trust
with your audience. By maintaining
consistent branding across all digital
channels, you can ensure that your
messaging is clear and consistent, and
that your audience recognises your
brand wherever they encounter it.

Consistency in branding also helps
to reinforce brand values and
personality. By consistently portraying
your brand in a certain way, you
can create a strong association
between your brand and the values
and emotions it represents. This
can help to differentiate your brand
from competitors and make it more
memorable and appealing to your
target audience.

In digital marketing, consistency is
particularly important due to the
multitude of channels and touch
points that customers interact with.
From social media to email marketing,
every touchpoint should reflect the
same brand values and messaging. By
maintaining consistency in branding,
you can create a seamless and
cohesive customer experience that
builds trust and loyalty over time.

A great way to ensure consistent
branding is to have a branding guide
that is distributed to all employees of
your organisation and is references
whenever new content is produced.
The branding guideline can include:
brand values, brand personality, tone
of voice, logo usage, colour palette,
typography, brand applications and
imagery. If you don't have the skills
yourself to create this document, you
can outsource it to a freelancer or
engage with a marketing agency like
uyo to help develop your signature
style.




SUCCESS ISN'T ALWAYS
ABOUT GREATNESS.
IT'S ABOUT CONSISTENCY.

CONSISTENT HARD WORK
LEADS TO SUCCESS.
GREATNESS WILL COME.

NOW IT'S YOUR TURN:

1. Do | have a branding guide?
If not, how will | get one?

If yes, do | use it consistently
across all content?

L
DWAYNE JOHNSON



BE UNIQUE

In a world of sheep,

be the unicorn.
(be unique)

It's easy to copy what everyone else
Is doing - but to stand out from the
crowd you need to take your own
unique point of view, creating an
identity that is Uniquely Your Own.

In today's digital world, the competition for
consumers' attention is fierce. There are
countless businesses vying for attention
online, which means that simply blending
in is not enough to succeed. To stand out,
businesses must strive to be unique in
their digital marketing efforts.

One of the key benefits of being unique

in digital marketing is that it helps
businesses to differentiate themselves
from their competitors. By developing a
distinct voice, brand, and visual identity,
businesses can establish themselves as
memorable and recognisable in the minds
of their target audience. This can lead to
increased brand awareness, engagement,
and loyalty, as consumers are more likely
to remember and choose a brand that
stands out from the rest.

Another advantage of being unique

in digital marketing is that it allows
businesses to capture the attention of
consumers who may be overwhelmed

or disengaged by the mass of generic
marketing messages they encounter.
Unique marketing campaigns, messaging,
and visuals can help to capture attention
and create a connection with consumers,
leading to increased engagement and

a higher likelihood of conversion. By
breaking through the noise of the digital
landscape, businesses can establish a
strong foothold in their industry and build
lasting relationships with their customers.

How do you do this? With creative thinking
& playing to your strengths. Highlight

your business' unique selling proposition
through your imagery and copywriting.
You can still use trends, but it's important
to take your own spin on them rather than
copying exactly what you've already seen.




NOW IT'S YOUR TURN:

1. What is your unique selling
proposition?

2. How can you incorporate that
into your brand identity?

BE UNIQUELY
YO U R OW N - uyo collective




So what's next?

It's time to sit down and apply these strategies
to your business! Take the time to go through
the questions and answer
them in as much detail as you can.

If you are still struggling to find your voice -
click to book a free marketing consultation
with uyo collective now.
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https://uyocollective.com/
https://uyocollective.com/

uyo collective


http://hello@uyocollective.com
https://uyocollective.com
https://www.instagram.com/uyocollective
https://au.linkedin.com/company/uyocollective

